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Learning Objectives

By the end of todayôs session, you will learn:

Á CFC overview and campaign plan

Á Role of the Campaign Coordinator

Á Pledge processing procedures

Á Campaign tools and resources
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CFC Overview and Campaign Plan3



What is CFC?

Á Federal workers have participated in this national workplace giving effort for 
more than 40 years

Á President Kennedy initiated a formal national giving program for Federal 
employees in 1961. Since then, the CFC has evolved into the nationôs 
leading workplace giving program

Á No other annual employee giving program raises as much money for charity

Á Raised $62.7 million in 2008 in the National Capital Area for local, 
national and international charities

Á More than 349,000 military, civilian and postal workers are employed 
by the Federal government in the National Capital Area. Of those 
employees, nearly 150,000 people (42.3%) made a gift or pledge to 
CFCNCA last year

2009 Campaign Dates:  September 1 through December 15
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Why Give?

Á As a Federal employee, your spirit of public service empowers you to 
help make the world a better place

Á You direct your pledge to those organizations you are most passionate 
about supporting

Á Giving through the CFC is unrestricted and allows more of your pledge to 
go directly to the good work of the organization

Á With strict oversight from a local committee of Federal employee 
volunteers, the CFC maintains the highest levels of integrity and 
transparency for the program, accounting for every dollar pledged

Á Making your pledge through payroll deduction and online pledging tools 
provides an easy and convenient way to participate ïno matter the 
amount of the contribution
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2009 Campaign Goal

2009 CFCNCA GOAL 
$64 MILLION

2008 goal = $61 million

Total raised = $62.7 million
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2009 CFCNCA Campaign Theme

Á Promotes the individual choice of donors to support personally relevant 
causes, while emphasizing the benefit of participation in a collective effort 

Á Highlights the generosity and strength of the Federal workforce
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Role of the Campaign Coordinator8



Role of Campaign Coordinator

Á Identify Keyworkers

Ç Critical for campaign success

Ç One Keyworker for every 10-14 employees

Á Coordinate campaign resources and supply distribution

Á Collect Pledge Form Carriers (Form 100)

Á Access MANAGEÊ to:

Ç Prepare Deposit Form (Form 200)

Ç View online reports

Á Prepare and submit Deposit Bag Form (Form 300)

Á Distribute Eagle and Double Eagle Award Pins
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Coordinate Campaign Resources and 
Supply Distribution

Á Supplies for the Keyworker:

Ç Keyworker Kit 

Á Includes Volunteer Handbook, Pledge Form, Pledge Form Carrier (Form 100), Thank You card and 
CFCNCA Calendar

Ç Posters

Á Supplies Keyworkers must distribute to employees:

Ç Before pledge

Á Pledge Form

Á Campaign Cards

Á Catalog of Caring (print version: only upon request; online searchable version: 
www.cfcnca.org)

Ç After pledge

Á Thank You card

Á ñI Give to CFCò sticker

Á Eagle & Double Eagle Award Pins (when applicable)
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Pledge Processing Procedures11



Pledge Form Flow
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Pledge Form Form 100
Pledge Form Carrier

Form 200
Deposit Form

Form 300
Deposit Bag

Secure Transport

Form 400
(Misrouted Yellow

Copies)
Returned

Deposit/Audit

Form 150
Special Events 
Proceeds Form

Deposit Drop
Locations

or CFCNCA Office



Pledge Form Carrier (Form 100)
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MANAGEÊ via www.cfcnca.org and 
https://manage.cfcnca.org
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