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A CFC Overview
A Roles and Responsibilities
A Giving Options

A Engaging Your Colleagues



CFC Overview
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What is CFC?

A

President Kennedy initiated a formal national giving program for
Federal employees in 1961. Since then, the CFC has evolved into the
nationds | eading workplace givVving

350,000 military, civilian and postal workers are employed by
the Federal government in the National Capital Area

Raised$66.5 million in 2009  in the National Capital Area

Nearly 150,000 people made a gift to CFCNCA in 2009

2010 Campaign Timeframe: September 1 through December 15




What CFCNCA Offers You

|
A Quality and Choice & Donors can choose from
thousands of charities that are already vetted and

approved by Federal employees

A Giving Made Easy & Making a pledge through payroll
deduction and e-Giving provides an easy and convenient
way to give

A Maximize the Value of a Pledge 8 Giving through the
CFCNCA allows more of each pledge to go directly to the
charities and reduces their administrative overhead costs



2010 Campaign Goal

2010 Goal
$67 MILLION

2009 goal = $64 million

Total raised = $66.5 million



Roles and Responsibilities
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2010 Keyworker Role
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A Ensure 100 percent opportunity to give with all
employees

A Increase number of donors and amount of gifts

A Encourage use of e -Giving and the resources
available on the CFCNCA website

A Protect donor information



Show You Care in 3 Simple Steps
o | | . .

1. Make a personal commitment
Pledge your own gift so you can learn the process and set an example to others

Register online as a volunteer at www.cfcnca.org

2. Contact your assigned co  -workers
Share a personal experience or other inspiring stories, available on the website
Distribute the Pledge Form and Campaign Card in person

Explain the process, highlight e-Giving and campaign information on the
website and be available for questions

Ensure Pledge Forms are complete and accurate

3. Thank your donors

Share Thank You cards, donor stickers and Eagle Award pins


http://www.cfcnca.org/

Making the Ask

S

In a national study, 800 Federal employees
were interviewed:

70% said they would donate to CFC
Only 49% gave

The Keywor ker neveraskmmade



Regulatory Requirements
'

Per OPM regulations, CFCNCA&annot:
Require 100% participation
Allow managers to solicit subordinates
Pressure colleagues to give a specific amount
Develop a list of non-contributors or contributors

Coerce fellow employees

Reference: 5CFR 950

Solicitation of Federal Civilian and Uniformed Service Personnel




Giving Options
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Pledge Types
- |
V' Payroll deduction

For recurring gifts, spread across number of pay periods
V' Credit/debit card

For one-time or recurring gifts
V Electronic check

Electronic bank transfer for one-time or recurring gifts
V' Cash or check

For one-time gifts

Donations deliver help to people

In local communities, across the nation and around the world




Pledge Types
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V Designated

Use the 5-digit code to select an approved charity

V Undesignated

Donations without a selected charity

Distribution made in the same proportion as charities
receiving designations



Confidential Gifts

]

V' How to process a confidential gift
Receive completed Pledge Form with cash, check or payroll copy
Place all items in sealed, white envelope

Write reporting number on the front of envelope

nl  appreci/i ate tthat |/ an remov
Solicitations that come from donating
to a charitable caldse direc
I 2009 Donor




5 Easy Steps of eGiving

Charity Search

Designate 1 651ving Is the easiest option l
for me and my o/

Complete Donor
Information AeGi ving I s a GRE.

I 2009 Donors

Review Pledge Details

Finish Paperless Pledge

or Print & Submit




e-Giving Benefits
I

A Provides asimple and secure option  for giving

A Reduces costs and increases the money going directly
to charities

A Is available 24/7  from work or home

Reduce costs. Direct more to charities.

Pledge online at www.cfcnca.org.



Online Charity Search

S

Select charities of choice f |
of more than 4,000 approved organizations:

Searchable online database

Sort by name, keyword, location, administrative overhead rate,
CFC code number or service category (e.g., health, disaster relief,
education)

Accessible 24/7 at www.cfcnca.org

"As a Keywor ker, [/ sed t he
t ool to help ot hers| choose
I 2009 Volunteer



http://www.cfcnca.org/

Engaging Your Colleagues
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Keyworker Kit
[ ]
Volunteer Handbook
Volunteer Tip Card
Campaign Card
Pledge Form
Pledge Form Carrier (Form 100)
Donor Thank You Card
Vol unteer Gift &

4 A to msplre CFCNCA’s
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POSte I'S (Using Real People & Real Stories)
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Just when |
needed it the
most. Read

my story at
www.cfcnca.org
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Donor Paper Pledge Form




